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The difference of social status between city dwellers and peasants in China 
established since 1958. With the gap widened between the developments in urban and 
rural areas, the identity differences between "agricultural accounts" and 
"non-agricultural accounts" conflicted not only institutionally, but also economically 
and culturally.  The identity problem of migrant workers concerned in this study is 
based on the segmentation of this system. 
Identity is one of the hottest issues of the current researches on migrant workers.  
Previous researches suggested that migrant works’ identification has been influenced 
by multiple dimensions including city experience, local memory, and cultural capital 
which is an important dimension in the process of their fighting for a civic identity.  
This paper examined the young female migrant workers’ identity crisis through 
analyzing their self-representations on social media from these three dimensions 
above.   
This research employed the methods of content analysis, interview, and consists 
of six chapters. The study found that social interaction, life experience and 
professional experience which are of the urban experience dimension had a greater 
impact on their identity and fully presented in their most conflicting periods. The 
local memory remains; however, their identity closely related to whether they were 
working in the factory or not.  
The research also shows that self - representation of social media functions in 
recording and promoting communication in the identity crisis of female migrant 
workers from Tianba. 
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